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Increasing number of Product returns (care. 2020)
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Product returns affect consumers and sellers e

Scarce research has examined the impact of flow on regret
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¥ Process regret influences positively outcome regret

No consideration to the different routes by which a consumer ¥ Outcome regret affects positively retum intention, but process
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Personality aspects impact feelings of regret (Tsiros & ui

¥ Outcome regret is crucial, more important for maximizers
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. Provide knowledge in the relationship between flow and regret
. Understand how consumers come to regret th

- Analyse the diffe
the intention of product return

llected from real shoP

L‘W“_,,gmv-‘“
 sample (257 Amazo"

&=

“ |,I|I al

\f/fAf////

o s 3
PR L

o ot
e

s v
.

7447,
s

7y JEX
i 1

i

; § £
i

7

///

7

T

g

-

11l
LA

i

"
1
i

/

)

i

B2 1 v 1 5w

[ —

!

o1 s o i e

T

e
o e
! g

— "
e e et
—t

e

o
ondo P g

Ui

W

W
s

\

)
3

AN




